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DANGEROUS BITS OF INFORMATION 



A simple tale 
 of email… 



THE MORAL OF THIS STORY? 



SMART PEOPLE DO DUMB THINGS 



MENTAL AGE OF EUROPEAN PRIVACY LAW 
IS PRE-1995 



INTERNET PRIVACY ADVICE: 
 PRE-2000 

Never reveal your identity 
Never reveal your address 

Never reveal your age 
Never reveal your gender 

… 



ANALOG SOCIAL NORMS 



PROTECTION FROM THE OUTER GAZE 
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IF YOU ARE NOT PAYING FOR IT, YOU'RE NOT THE 
CUSTOMER; YOU'RE THE PRODUCT BEING SOLD. 



NO DEFENSE AGAINST THE SALAMI 
METHOD 



26 MUNICIPAL SOCIAL MEDIA POLICIES 

26 social media policies 
From < 1 page to 20 pages 
19 criminal law 
18 administrative  
17 purpose of social media 
11 clear analogue bias 
 
 
No definition of Social Media 
Confused attitude of employees work & free time 
The unaddressed cloud 
copyright issues 



WE HAVE (THEORETICAL) CONTROL OVER 
BIG BROTHER 



LAW WITHOUT INFRASTRUCTURE 



IS SOCIAL MEDIA DANGEROUS? 
Should state “promote” its use? 



PERSONALIZATION & INFORMATION JUNK 
FOOD.  



TECHNOLOGY IS NOT INHERENTLY 
DEMOCRATIC 



SOLUTION: LESS AUTONOMY 



THANK YOU. 



Information 
• All images from www.flickr.com (unless specifically stated) 

 
• Image & licensing info in the notes section of slides 
 
• Presentation licensed: Creative Commons BY-NC-SA 

 
• The presentation can be downloaded from: 

www.slideshare.net/klang 
 
• More information about me:  www.techrisk.se & www.digital-

rights.net 
 

• Mathias Klang. klang@ituniv.se or @klang67 
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